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Phoenix, AZ-based Boyz Turn is now
being sold on AAFES.com. This new t-
shirt resource promotes positive
attitude messages for boys sizes 4-7 and
8-20. What has set Boyz Turn apart is
their Respect, Integrity, Commitment,
Honesty (R.I.C.H.) concept which
speaks to life values not monetary gain,
and the Dream Series which
encourages boys to become what
they dream. For more, visit
www.BoyzTurn.com.

Mim-Pi is helping women of Ludhiana,
India, by supporting their handcraft
home project. Mothers to be and new
mothers who are still breastfeeding
their babies are able to stay at home
instead of working abroad. Their
colorful crochet �owers were used in
2007 de winter collection. For the
summer 2008 collection they made a
special group with these beautiful
crochet �owers, butter�ies and hearts.
Visit www.Mim-Pi.com for more.

Gigis Apparel is a collection of
whimsical and sweet fashion accessories
for babies and children, including

soft knit and velvet hats, headbands,
helmet duvets, lace leggings, and
more. Helmet duvets are a Gigis
Apparel original that slip over a
child’s helmet to create a bold, eye-
catching fashion statement. The
company gives back a portion of
helmet duvet proceeds to First
Star, devoted to helping abused
and neglected children. To learn
more about Gigis Apparel, please
visit www.GigisApparel.com.

Bobinette designs exclusively for boys
aged three months to six years. Bold
colors, prints and fun details de�ne
their trademark style. Audrey Vlock of
Four Seasons Children is handling
sales for Bobinette in the Southwest
territories from her recently opened
showroom in the Dallas Market Center.
Claudia Ramirez of Seattle's KaraKids
Showroom is covering the Paci�c
Northwest. For more information on
Bobinette visit www.Bobinette.com.

After an eight-month search, Bealls Inc.
executives woo away one of J.C.
Penney's top executives to run the
company's retail division. Lana Cain
Krauter, once Executive Vice President
and General Merchandise Manager of
the boy's and men's line at J.C. Penney,
takes over as President of the retail
division, overseeing all merchandising,
marketing, e-commerce, store operations
and real estate functions for the
department store chain.
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says, "After months of research and 
testing, I was able to utilize my scienti�c 

toxic alternative that met my expectations." 
Just Buzzin’ By’s meal time accessories are 
stain, mildew and water resistant and 
extremely durable, sold through upscale  
infant and children’s retailers nationwide,
in Australia, Europe, Canada and the Middle
 East.  For more information, visit 
 www.justbuzzinby.com

background and resources to �nd a non

Just Buzzin’ By introduces their
redesigned infant meal time accessories
line of splat mat, placemat and patent-
pending snap-pocket bib made from
laminated material that is PVC-,
Phthalate- and Lead-free. The company
replaces PVC in their products with a
non-toxic alternative after recent bib
recalls.    CEO/Founder   Sriti Misra Fusillo


